This report surveys your customers about the key issues that have been shown to drive satisfaction,
retention, loyalty, and word-of-mouth recommendations. It allows you to track and benchmark your
performance to see the areas in which you are doing better or worse year-to-year. Surveys can be

distributed to customers, members, employees, parents, or any other group of on-going interest.
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52%

39%

Excellent
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Good
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7%

1% 1%

Poor

Overall, how would you rate your credit union?
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Definitely would Probably would Might or might not Probably DK/No Answer

Not/Definitely Not

Would you recommend your credit union to your friends?
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Less than 1 year

1 year

|

8%

12%

36%

21%

2 years

23%

16%

4%

—

6-10 years

2%

Longer than 10 years

1

2

%

27%

24%

14%

How long have you been a member of this credit union?
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age
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